BE IT KNOWN that We, Julia ZBOROVSKY-FENSTER and 
llya ZBOROVSKY, have invented certain new and useful improvements in 

A METHOD OF ADVERTISING AND PROMOTING A BOOK IN A 
VISUAL MEDIA , AND AN ADVERTISING PRODUCT FOR 

ADVERTISING A BOOK AND THE LIKE IN A VISUAL MEDIA 

of which the following is a complete specification: 



BACKGROUND OF THE INVENTION 



The present invention relates a method of advertising and 
promoting a book in a visual media such as in movies, theaters, television, 
Internet, Intranet and other proprietary networks, broadband delivery system 
and the like, and an advertising product for advertising a book and the like 
in a visual media. 

It is known that books are advertised in visual media such as 
for example television, Internet, etc. by showing a portion of a text of the 
book, or reading a portion of the book. However, no additional visual 
information is provided which would be attractive to potential users of a book 
and the like. 



SUMMARY OF THE INVENTION 



Accordingly, it is an object of present invention to provide a 
method of advertising and pronnoting a book and the like in a visual media 
such as in movies, theaters, on television, on Internet, Intranet and other 
proprietary networks, broadband delivery system and the like, and an 
advertising product for advertising a book and the like in a visual media, 
which is a further improvement of the inventive methods and products. 

In keeping with these objects and with others which will 
become apparent hereinafter, one feature of present invention resides in a 
method of advertising a book and the like in a visual media such as on 
television and the like, which has the steps of analyzing a content of a book; 
selecting at least one portion of the book and staging a scene which 
represents the selected portion of the book. 

In accordance with another feature of present invention, an 
advertising product is proposed which has at least one stage scene which 
corresponds to a portion of the book and is stageable in a visual media, such 
as in movies, theaters, on television, on Internet, Intranet and other 
proprietary networks, broadband delivery system or the like. 




When the method is performed and an advertising product is 
designed in accordance with the present invention, it provides a very 
efficient familiarization of potential readers of a book with its content in a 
visual form, and increases efficiency of advertising and promoting. 

The novel features which are considered as characteristic for 
the present invention are set forth in particular in the appended claims. The 
invention itself, however, both as to its construction and its method of 
operation, together with additional objects and advantages thereof, will be 
best understood from the following description of specific embodiments when 
read in connection with the accompanying drawings. 



BRIEF DESCRIPTION OF THE DRAWINGS 



The single figure of the drawing is a view schematically 
illustrating a new method of advertising and promoting a book in a visual 
media such as on television, on Internet and the like, and an advertising 
product for advertising a book and the like in a visual media. 




DESCRIPTION OF PREFERRED EMBODIMENTS 

In accordance with the present invention a book which is 
identified as a whole with reference numeral 1 is to be advertised and 
promoted in mass media, in particular in a visual media such as in movies, 
theaters, on television, computer media such as Internet, Intranet and other 
proprietary networks, broadband delivery systems, etc. 

The book as always has a plurality of portions or at least 
pages. Two of the pages are identified with reference numerals 2 and 3. 

In order to advertise the book 1 , in accordance with the present 
invention at least one scene 4 is staged which corresponds to a portion of 
the book for example to a content of page 2 of the book. The scene can be 
staged with actors, can be made as a cartoon scene, as a combination of 
both, etc. 

In accordance with another feature of present invention, 
another portion of another page 3 of the book can be also made in a scene 
^which is staged with actors, as a carton, as a combination of both. etc. 



# # 

Any number of the portions of pages of the book can be 
staged. The staged product or products is shown in a visual mass media, for 
example in movies, theaters, on television, on the Internet. Intranet and other 
proprietary networks, broadband delivery systems, etc. As a result, potential 
readers can familiarize themselves not only with fragments of the text which 
can be shown in the visual medium or read in an audio medium, but also can 
see staged actions corresponding to content of respective portions of the 
book. 

This substantially increase the visualization of the book by 
users and efficiency of advertising and promoting. 

It is to be understood that the book is given here only as an 
example, since any printed matter can be advertised the same inventive way. 

It will be understood that each of the elements described 
above, or two or more together, may also find a useful application in other 
types of constructions differing from the types described above. 

While the invention has been illustrated and described as 
embodied in a method of advertising a book in a visual media such as 
television and the like, and an advertising product for advertising a book and 



# # 

the like in a visual media , it is not intended to be linnited to the details shown, 
since various modifications and structural changes may be made without 
departing in any way from the spirit of the present invention. 

Without further analysis, the foregoing will so fully reveal the 
gist of the present invention that others can, by applying current knowledge, 
readily adapt it for various applications without omitting features that, from 
the standpoint of prior art, fairly constitute essential characteristics of the 
generic or specific aspects of this invention. 

What is claimed as new and desired to be protected by Letters 
Patent is set forth in the appended claims. 



